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As our social fabric becomes more diverse,
HDB seeks to refine our understanding of
different resident archetypes to understand
what defines their quality of life. We can
then devise targeted strategies to promote
self-enabled communities and develop tools
that help us better anticipate residents’ needs.
With this knowledge, we also plan and design
our towns better.

Self-Enabled Communities

Establishing strategies to empower HDB
residents to stay connected with like-minded
neighbours and organise activities.

NEW URBAN KAMPUNG RESEARCH PROGRAMME

Redefining Resident Archetypes

SENSE OF IDENTIT

NEW

URBAN
KAMPUNG

To understand the needs and lifestyles of HDB residents to guide agencies in developing more targeted solutions in
HDB towns for future needs.

Silver Contributors
57 to 70 yrs old

Single or married

without children

<= Higher satisfaction with work,
iIncome, living environment.

Empowered Millennials
23 to 39 yrs old
Living with parents, recently

joined the workforce

= Lower satisfaction with community
contribution and personal well-being.

% ;l

Golden Seniors
66 to 77 yrs old
Long-term homeowners

<= Higher sense of belonging.

= More affected by social change,
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Rental Tenants
33 to 56 yrs old

Living in HDB rental flats
for a short period

<= Higher satisfaction with
personal development.

= (Concerns with family life.

Independent Lessees
29 to 39 yrs old

Living in HDB flats (rented)

for a short period

<= Higher satisfaction with work,
community contribution and life.
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Young Family

34 to 43 yrs old
Married with young children
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<= Higher satisfaction with work
and income.

= |ower satisfaction with
work-life balance.

Multi-Genners

37 to 53 yrs old

Married with children,

living in multi-gen households

<= Higher satisfaction with family
life, neighbours.
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Secure Homesteader
51 to 62 yrs old
Married with adult children

<= Higher satisfaction
with technology.

= | ower satisfaction with
personal health.
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Urban Analytics

Develop analytical tools that seek to understand the social
behaviours of residents in relation to the built environment,
to aid planning of HDB towns.
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Accessibility Social Centrality
Analysis Analysis

Predicts frequented
routes to improve connectivity.

ldentifies spaces with
high potential for organic

social interaction and

communal activities.

Population
Forecast Place Indicators

Quality of Life/

Envisions future population
distribution / household
composition to anticipate
their needs.

ldentifies gaps or
opportunities to guide
planning and policy decisions.

Incubating

Building digi-literacy to
guide the development to run their own initiatives
of initiatives at community spaces

Resetting

Empowering champions 0

Quality of Life Framework

This framework seeks to understand the well-being of HDB residents and recommend ideas to improve residents’ satisfaction and lived experiences in HDB
towns. It takes into account material conditions, available resources, and psycho-social factors to assess the current state of quality of life and identify
opportunities to improve the liveabllity of our HDB towns and estates.

Scouting

ldentifying champions &
community assets

Matchmaking

Connecting champions

with grassroots & . .
community stakeholders Value.s diversity & acceSS|b|.I|ty
Income to neighbourhood commercial

Informal & leisure amenities.
Learnin Employment
g

Personal
Health
& Services

Silver Contributors

Values sense of familiarity
with built environment &
local communities.

Young Family

What's happening in
your neighbourhood?

Jurong East ’,
27°C / Rainy .
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Economic
Resilience

1 Advocating
Kids Obstacle Course " o504 Wellbeing & : :
Posted by @nicolepan " " ) Famlly Life
. Join us for an active day of Enabl | ng placekeepl ng Litestyle Hea":h &
™R, fun! Make new friends and . .
| through partnership Well Being
governance
Friendships &
Food Recommendations! BSeelgze i(r)lf Neighbourly
Posted by @auntymei . ging Bonds
| am new in the neighbourhood! Please A

recommend some good food in the area 3)

Diversity &
Attitudes
towards

Differences

Leisure &
Entertainment

Pottery Lessons :
B Posted by @thelittlepotter

k¥ Learn basic pottery

B AN Living Mobility &
Religion 9leie! Environment Transport

Goverance

Physical &

Civic .
Memandangkan fabrik sosial Singapura menjadi lebih pelbagai, HDB berusaha untuk mendalami pemahaman kami tentang arketip penduduk melalui kajian demografi sosial. Selain klasifikasi demografi tradisional, kami juga mengkaji faktor lain seperti aspirasi dan gaya hidup. Kami kemudian meneliti ciri kualiti kehidupan mereka untuk merangka strategi terarah bagi arketip Engagement Built
berlainan demi menggalakkan komuniti swadaya. Dengan pengetahuan ini, HDB boleh berusaha untuk menjangka keperluan masa hadapan dengan lebih baik, dan terus memperbaiki reka bentuk bandar. Environment
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No part of this exhibition panel may be reproduced or transmitted in any form or by any means.
lllustrations are artists’ impressions only. Actual developments may differ.
The perspective (or video) was produced in line with prevailing social distancing rules for content production.
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